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The benefits
(economic, social,
nutritional, etc.)
accrue to the local

& e B P community

All phases Take place within a
of the lifecycle of food... specific region (county,
state, multi-state area)
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Production

Aggregation/
Distribution,/
Marketing

Information about the product’s origin is conveyed to the consumer so they can “choose local”



Local WHAT?

Beans

Meat, Poulir .

Vegetables and Eish y Grains,
and Flour

. Eggs
Dairy ‘ Fruits I



Opportunities for Beginning Farmers

and Ranchers

Why Local?

= Helps beginning farmers and ranchers
get their start |

* Provides new market opportunities !
= Captures higher margins



USDA and Local/Regional Food Systems

How is USDA involved?

" |Increasing the local food supply
= Supporting infrastructure
" Improved access to local foods




KNOW YOUR FARMER The Know Your Farmer,
KNOW YOUR FOOD o
Know Your Food Initiative

EVERY FAMILY
NEEDS A FARMER.

Latest Biogs

Dec 26, 2011 Vahse-Added Grants Help
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www.usda.gov/knowyourfarmer




Resources for Navig

ating

Know Your Farmer, Know Your Food:

USDA

KHOW YOUR FARMER
KNOW YOUR FOOD

Resources

> KYF2 Home

= Qur Mission

> Grants, Loans, and Support
> Tools and Resources

> Qur Partners

> Blog

F- .

Grants, Loans & Support

Know Your Farmer, Know Your Food (KYF2) is helping communities scale up lecal and regional food
systems and sirengthen their economies. Not every community will need the same assistance; and
navigating USDA's offerings is no small task.

We want to simplify the process and help communities put USDA programs to work for them, so we're
playing matchmaker. This page lists over two dozen programs at USDA that can help build local and
regional food systems. This list is not the entirety of USDA's offerings. but it is a great starting place.

Whether you are an individual farmer looking to extend your growing seasen. a cooperative of growers
loking to rebuild a food hub, a farmers' market that wants to accept SNAP benefits. a community kitchen
that needs cold storage to store locally procured meat, or anyone in between, this short guide to our
programs might come in handy.

Also. for mere details on how these programs can be put to work in your community. check out our blog and
our program memos. In our program memos, USDA Deputy Secretary Merrigan mixes program information
with real steries about how communities have successfully partnered with USDA to scale up local food
systems and address challenges facing their communities. For the latest updates and announcements
regarding programs. make sure to check out our blog's Grants and Leans & Support categories..

Agricultural Marketing Service

« Farmers Market Promeotion Program
. Federal-State Marketing Improvement Program
. Specialty Crop Block Grants

AMS Memo

Farm Service Agency
« Farm Loan Programs
» Farm Storage Facility Loans

FSA Memo

Food and Nutrition Service

« Senior Farmers' Market Nutrition Program

+ Supplemental Nutrition Assistance Program

« WIC Farmers' Market Nutrition Program

« Special Supplemental Nutrition Program for Women, Infants and Children
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Max award: There is no max award, but smaller projects receive priority points

Big idea: The RBEG program funds projects that faciitate the development of small and emerging
rural businesses, distance leaming networks, and employment-related adult education programs.

Who can apply: Local and state governments and authonties, Indian tribes and non-profit
organizations are eligible to reply. For the purposes of this program a “rural community” is an area
where the population does not exceed 50,000, or is next to a city or town with more than 50,000
people.

Real examples: The Glynwood Center, located in the Hudson River Valley of New York, developed a
mobile ivestock unit to provide local ranchers access to slaughter and processing equipment and,
ultimately, local markets. USDA awarded Glynwood 3 $99,800 Rural Business Enterprise Grant to
weathenze the mobile unit, as well as to hire 3 coordinator to assist with logistics and marketing.

Possibilities: Regarding business P ., RBEGs may fund a broad amray of activities mcluding:
« Acqusition or development of land;
« Construction, conversion, or renovation of buidings;
« Purchase of machmery and equipment, including refngerators and processing equipment;
« Capitalization of revolving loan funds;
+ Provision of traiming and techmical assistance (unless related to agricultural production);
« Project planning.

Rural Business Enterprise Grant (RBEG)

Type: Grants

Get more information: For more program mformation chick here, and to apply for any USDA Rural
Development program contact your state or local office here.

www.usda.gov/knowyourfarmer



Extending the Growing Season

= Seasonal High Tunnel initiative
(hoop houses)

NRCS State Conservationists:


http://www.nrcs.usda.gov/wps/portal/nrcs/sitenav/national/states/
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*Includes data on:
» USDA-funded local food
projects
» Farmers markets and other
““context data” gathered by

USDA agencies

*Projects and resources from
9 other federal departments

*Updated regularly

www.usda.gov/kyfcompass
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KNOW YOUR FARMER
KNOW YOUR FOOD =

Explore Options, Partnerships,
and Opportunities
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KNOW YOUR FARMER
KNOW YOUR FOOD =

USDA

Topics Programs and Services

“ou are here: Home [ Know Your Farmer, Know Your Food [ Compass Map

\ Find Resources to Fit the Need

=——=United States Department of Agriculture

Newsroom Blog
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Know Your Farmer, Know Your Food Compass Map

This map shows efforts supported by USDA and other federal partners as well as relats
lacal and regional foed systems for the years 2003-2012,

To learn about specific projects or what's going on in a particular area, use the slide b
that location, and select the pin symbols on the map. Note: Most projects are only sccurs
lewvel. If there are multiple projects in the same zip code, they will show up on the same pin|
through them using arrows at the top of the pop-up box.

“ou can also Search by keyword or Locate projects in a given area by selecting the ap
across the top of the map,

Basemaps | Search Locate Resources
Projects For Text: | beginning farmer [
Farmers Markets

Basemsaps Search Locate
State = Town
AL Uniontown

AR El Dorado

AR Little Rock
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Resources  Results: 73

Project Title
Uniontown Beginning Farmer Training & Outreach Project
Growing Farmers Market Venders through improved technology usage
by project participants
Crop Insurance Education and Business and Financial Literacy
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www.usda.gov/knowyourfarmer




Questions for the Committee

What types of local and regional food resources
and information are most helpful to beginning farmers
and ranchers?

How can KYF2 leverage successful programs to
Increase impact for beginning farmers and ranchers?

What are the key barriers or challenges hindering
beginning farmers and ranchers from utilizing certain
programs?

Is the information available on the KYF2 website
presented in an accessible format?



